
New evidences on the importance of excess share of voice

Sources: Les Binet & Peter Field. (2013) The long & the short of it/Advertising Council Australia. (2021) To ESOV & Beyond 

What is ESOV ?

And why it matters: ESOV makes big differences in effectiveness
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ESOV 
= distance from equibrium
= SOV-SOM

SOM >  SOV

SOV >  SOM

Equilibrium

SOV = SOM


